BARKATULLAH UNIVERSITY, BHOPAL

Revised Syllabus for MBA (Ful] Time) Semester-IV
With Effect from Session 2019-20
—————=LlIom Session 2019-20

“BUSINESS LEGISLATION”

Course No. CP: 402 Max Marks : 80
Min. Pass Marks : 32

COURSE OBJECTIVE:

The course is designed to assist the students in understanding basic laws affecting the Operations of
business enterprises,

COURSE CONTENTS:

UNIT 1: Indian Contract Act-1872: Laws related to contract with special reference to j't.s Pentormance,
Breach and Remedies.

UNIT 2: Companies Act-2013: An overview of Laws related to Promotion and Incorporation of different
types of companies mergers & acquisitions in view of the multinational Companies Operating in
India

UNIT 3: Laws related to Competition Act, 2002, Law of Intellectual Property Right Act,

UNIT 4 Basic provisions of Pollution control-1955 and Environment protection Act-1986, Laws related to

Information Technology Act, 2000

UNIT 5- Laws related to Industrial Disputes Act- 1947 , Consumer Protection Act-1986:
Main Provisions, Consumer Disputes Redressal Agencies and Rights of consumers.

SCHEME OF EXAMINATION:
Total Marks: (Internal 20, External 80) = 100 Marks

PATTERN FOR EXTERNAL EVALUATION:

Sec A: (Short Answers) 4 out of 8 4x8 =32 Marks
Sec B: (Essay Type and Cases) 3 outof 5 3x16 =48 Marks
SUGGESTED READINGS:

1.

2.

3. ND. Kapoor, Mercantile Law, S. Chand Publication New Delhi.
4.

5.

A



BARKATULLAH UNIVERSITY, BHOPAL

Revised Syllabus for MBA (Full Time) Semester-IV
With Effect from Session 2019-20

“ENTREPRENEURSH][P DEVELOPMENT & MANAGEMENT”

COURSE NO. CP-403 Max Marks : 80

Min. Pass Marks 132

COURSE OBJECTIVE :

The objective of the course is to expose the students to the growth of entreprencurship and enterprise management in

developing

countries with special reference to India.

COURSE CONTENTS:

UNIT 1:

UNIT 2:

UNIT 3:

UNIT 4:

UNIT 5:

Entrepreneurship — Concept / Meaning, Need, Competencies/Qualities of an Entrepreneur, Role of
Entrepreneurship in Economic Development, Ethics and Social responsibility of Entrepreneurs

Idea Generation: Sources of new Ideas, Methods of generating ideas, product planning and ¢
process, Business Plan - Nature and scope of Business plan, Writing Business Plan,
Business plans, Various forms of Business Organizations.

evelopmeit
Evaluating

Managerial Aspects of Small Business- Basic Principles of Management (Definition, function),

Operational Aspects of Production, Inventory Management, Record Keeping, E-Commerce & ijts
benefits for Start-ups, Rural Entrepreneurship.

Financing and Managing the new venture, Sources of capital, Record Keeping, financial controls.
Marketing and sales controls. Internet advertising Features and evaluation of joint ventures,

Entrepreneurial Support System-A brief overview of District Industries Centres (DICs), State National
Financial Corporation (SECs), Small Industries Development Bank of [ndia (SIDBI), National bank for
Agriculture and Rura] Development (NABARD), National Small Industries Corporation {NSIO),
Concept. MSME Market Development Assistance Scheme, Atal Incubation Centres (AIC), Micro Units

Development Refinance Agency (MUDRA) Bank, Support to Training and Employment Programme
for Women ( STEP).

CHEME OF EXAMINATION:
otal Marks Internal 20, External 80) =100 Marks

ATTERN FOR EXTERNAL EVALUATION:

¢ A: (Short Answers) 4 out of 8 : 4x8 =32 Marks
i¢ B: (Essay Type and Cases) 3 out of 5 3x16 =48 Marks
JGGESTED READINGS

Madhurina lall & Shikha Sahni, “Entrepreneurship”, g Edition, Excel Books,
"‘Entrepreneurship”, Rajeev Roy, Oxford Publications. )
Kanishka Bedi, “Management and Entrepreneurship”, Oxford Publications,

S\



BARKATULLAH UNIVERSITY, BHOPAL

Revised Syllabus for MBA (Full Time) Semester-I'V
With Effect from Session 2019-20

MARKETING MANAGEMENT
“SALES AND DISTRIBUTION MANAGEMENT?”

Course No. FSM-3 Max Marks - 80

Min. Pass Marks : 32
COURSE OBJECTIVE:

The objectives of this course are to expose the students to various

aspects of sales and distribution management as an
integral part of marketing management, and provide abilities in sa

les and distribution system.
COURSE CONTENTS:

UNIT i: Nature and Scope of Sales Management; Prospect
Recruiting and selecting Sales Personnel, sales meetings.

UNIT 2: Developing Saies Training Programmes, Motivating Sales Personnel; Designing, Compensation
Plans; sales evaluation programmes,

UNIT 3: Objective and Types of Quotas, Quota setting procedure, Designing Sales Territories, Marketing
Channels; Structure, Functions and Relationships of channels of Distribution; Chann ej Dynamics.

UNIT 4: Definition & scope of logistics, Components of logistics. Inventory management decisions, Concept
and scope of Supply chain management,

JNIT 5: Information System on Channel Managen

ient; Assessing Performance of Marketing Channels,
International Marketing Channels,

>CHEME OF EXAMINATION:
‘otal Marks: (Internal 20, External 80) = 100 Marks

’ATTERN FOR EXTERNAL EVALUATION:

¢ A: (Short Answers) 4 out of 8 4x8 =32 Marks
ec B: (Essay Type and Cases) 3 outof5 3x16 =48 Marks
UGGESTED READINGS:

Tanner, J; Honeycutt; Erffmeyer Robert C.; Sales mana

Anderson, R. Professional Sales Management. Englewood Cliff, New Jersey, Prentice Hall Inc.
Anderson, R., Professional Personal, Englewood CIliff, Selling. New Jersey, Prentice Hall Inc.
Buskirk, R H and Stanton, W I, Management of Sales Force, Homewood Illonois
Dalrymple, D J. Sales Management: Concepts and cases. New York, John Wiley.
Johnson, EM., Sales Management: Concepts Practices and cases. New York, McGraw Hill.
Stanton, William J -» Management of Sales Force, Chicago, Irwin Pearson E
StilL RR. & Cundiff: Sales Management, Englewood Cliff, New Jersey,

gement: Pearson Education,

ducation.
Prentice Hall Inc.

(>)

ing for customers; Modes of sales presentation,

ki



Service Ma x-lreting
COURSE Np. FSM-4

Max, Marks (Ext Exarm):80
. ' Min. Pags Marks 132 ’
UNITI: . Emergence of * service economy;, Sf:nn"c<~:ns'~c1'1am‘cte’rf?'!t'ii::sj

eting triangle, Service 1

Service
CIaSSFﬁ'cations, service mark: Narketing mix.

UNIT-II ;-

i
v

«

UNITJIIL" Product—ScrvIce Conti})uum, Service Life
Straregz'es & Chal]enges, Role of Inte
bjective for Services, Too]

pricing a service

Cycle, Place — DJ'StribL"ﬂtinn

met in dist;‘ibution, P‘.romtjt'ion=
Promotion o

s of promotion: Pricing,

involved in

Facztors
Product, reg

% Teshaping demang using e
. Pricing,

ffeczive
UNIT-Iv

Physical evjd‘enc:e,
‘ Nature & Il_npona'n'ce, Servi

Process. & Systesn,

Tota] Marks: { lnrem.al"z’!(l, Externa] 80)= 100 maikg . :
PATTERN FOR ExTrRy,, EVALUATION; *

See; A: (Sh%t;}?gsgre{‘s)ﬁ .

$oBtofs 4y
_ Sé‘c,. B: '(ESSay I¥pe & case)

=32 Marks,
J:out of 5

3x16 =43 Mark

(
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Financial Management
Management of Finaneial Services

COURSE NO. FSF.3 - Max Marks (Bxt. Exam):80

Objective

Min. Pass Marks :32

.'ﬁze main objective of this cotirse:is to help students tqo leam the various finantial services

and their role in the overall financial System.

Course Conten ts

UNIT-1

UNIT-I1

UNIT-1)x

UNIT-1V

Financial System and Markes: Coneept, Nature ang Scope of Financia

Services; Reg_u}mory Framework for Financial Services,,

Management of Risk in Financia] _S‘ehtices; Steck Exchange Ope_rations;

Munual Funds; Merchant Banking Services,

_Mén_‘agi_ng., of issue shares and bgnds;Mpb_ﬂjsing of Fixed Deposits-Inter. ;

Corporate Loans, -

Other Financial services- Leasing and. Hire Purchase;-' Debt S‘ecurit_izatian;.

. Housing F‘in_z!‘i_j,;?;'@_Z Credit Rating; Credit Cards,

E_ankiﬁg- and Insurance; Venture ‘G.apifai, Eactoﬁh& for Eai_'_lji’;;él andBﬂI '
Discounting; Insurance, | | ’

Scheme of Eximinations

Total May-ks: (Internal 20, External 80) = 100 marks

Pattern For Externg] Evaluation;

Sec A: (Short Answers) 4 out of 3 4xg <31 Marks

Séc By (Essay type & Case) 3 outof 5 3x16=48 Marks : 1’

“i i¥ 5 o . %} ‘
A\' 27 Q\A/

F . : /l
Page 61 of 68




SUGGESTED READING:

DewakarGoe]- « Performance Appraisal &Compensation Ma‘,nagenjent” PHI Learning
New Delhi.
Dipak Kumar Bhattachalyya « Compensatior Ménagc:ment”‘ xford HE

BD Singh “Compensation And Reward ‘Management" Excel Books

Sonishyam Singh “Compensation Management” Excel Books

Richargi I." Henderson “Cdmpensation Management In A Knowledge Based Worlg™

" PHI New Delhj

George T, Markovigh, Jerry M, Newman, C.§. Venkatraman Compensation”, Tata
McGraw Hill :

Wl

& -
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BARKATULLAH UNIVERSITY BHOPAYT,

Svllabus for MBA (Full Time) Semester-17 & 1+ Specialisation) .

Financia] Management

Strategic Corporate Finance,

COURSE Ng, FSF-4 Max. Marks (Ext. Exam):g0

Min. Pass M'arks 132

e

UNIT-J ;C,‘orporate strategies and jts iy

UNIT-IL Nape of interaction between financ;

UNIT-111: Corporate Tax Planning- Concept, Types of Corporate Tax (only basics),

Indirect Tax Structure- Concept, GST- meaning and concept

UNIT-1y: Right Issue, Bous issue, Ter

UNIT-y:

T - N

SCHEME of EXAMJINATION:. :

Total Marks - (Interrgd; 2, External 80) = 10 marks

TATTERN FOR ExpgpyaL EVALUATION;

Sec. A: (Short Answeg) 4 out of §
Sec. B: (Essay type &case) 3 outof§

. it o i LT s s
e YO S o s SRR WY, s, it




BARKAT ULLAH UNIVERSITY BHOPAL

SyHabus for MBA (Full Time) Semester-IH & IV (Specnhsatlon)

Human Resource Management

Human Resource Planning and Development

COURSE NO. FSO-3 : Max. Marks (Exr. Exam):820
_' Miri, Pass Marks ;32
OBJECTIVES e

The objective of this paper is to develop a conceptual as well as a practiesl understanding

of Human Resource Planning, Deployment and. Development in organizations.
COURSE CONTENTS _
INIT-I Macro Level Manpower Planning and Labour Market Analysisz

Organisational Human Resource Planning; Stock Taking.

UNIT-11 Work Force Flow Mapping; Age and Grade Disiribution Mapping; Models
and Techniques of Manpower Demand and Supply Forecasting.

UNIT-MII  Behaviourdl Factors in Human Resource Planning — Wastao=- Analys:s
Retention; Redeployment and BXit Strategies; Career Management ancl

Career Planning,

UNIT-1V Performance Planmng, Potentials Appralsal and Career Development HR‘
Climate; C‘ulture: QWL and Management of Chanﬂe

UNIT=V TQM and HRD Strategies; HRD 'in‘ Sirategic- Organisations; Hum'arm

Resouree information System; Human Resource Valuation and Accounting.

SCHEME OF EXAMINATION: .
Total Marks: (Internal 20, External 80) = 100 marks

PATTERN FOR EXTERNAL EVALUATION:
Sec A+ (Shoit Answers) 4 out ot 8 4x8 =32 Marks o )

Sec B (EssAyhyp & Case) 34t of 5 3x16=48 Maks |
| N Pages7ofes § 17 e S/
\ agedl o /,, . m

=
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SUGGESTED READINGS _ A _
L. Atthur, M, “Careér Theory Handbook®. Englewood Cliff, Prentice Hpll ine,, 199]

2 B‘re;lkaouf; AR and,Beilkap.uf? IM., ‘Human Resource Valuaﬁén: A Guide to Strategries
and".ti:‘chniq ues G’reenwa‘d‘dj’,;Quomm Books, 1995

3. Dale, B. “Toig Quality and “Human Resources: An Executive Guide’. Oxford,
Blackwell, 1962 :
4. Greeqhaus, TH “Career Ménagement, New York, Dryden, 1987
3. Kavanagh, M I ete ‘Human Resource Information System; Development amg
Applieations?, Boston, PWS-Kent; 1993,
6. 'Mabéy,l C and Salama, ‘G, ‘Strafégic Human Resource Managenment’, Oxford,
Blackwell, 1995 ' &
7. Thonyson, R and Mabey, C. ‘Developii1g Human Resources’. Oxford, Biitterwortl - .
Heinemann, 1994
The list of €ases and specific references jnciuding recent articles and eports wijj be ;
announced.in the class at the time of I—aujﬁching of the course. i 7

"Z“}é Y !9 i

Page 58 of 68 Y | @3'«;’. )



b

Compensation Management
COURSE o, FSO-4 ; ‘ Max. Marks (Ext. Exam):80

Min. Page Marks 133

LNITY . Compensation- Definition, Coermpensation }esponsibﬂities, fempensation

System  design issues, Compensation philosophies, COmpensation

Approaches,

ENIT-11 - C‘Jompensation'Classiﬁcation- Types, Incentivey fringe benefis, Strategic
compensation Pplanning, detennining ?compensation~ThE wage * mijx-

Development of base pay System-The wage Curve- pay grades, salary

matrix.

UNIT-HI: T heories of wages- wage structure wage [ixation wage Payment-salary
administration.- Executive Compensation- Incentive plan-team -

Compensation, Gajy Sharing ingentive Plan- profit sharing plan ESOP’g,

UNIT-1V . Sales Compensation, plan-Performance based Pay systems legal and taxation

Issues on Compensation,

UNIT-v, Wage Board- Pay commissjon, Employee Benefits, Bench‘mark'ing Benefit '

compensatiop manzagérent.
SCHEME oF EXAMINATION;
Total Marks : (Interna 20, External 86y = jgg marks _
PATTERN FoR EXTEI{NAL EVALUATION;

SecA(Short Answets) 4 outof & 4X8 =32 Marks.
See, B: (Essay type:& €ase) 3 ourgfs 3%x16 =48 Mark

. f-:.'y




N

SUG G-ESTED‘R.EADIN.G:

° Dewa}ga;Ggel— “ Performance Appraisal &C:o_mpens;aﬁor; Ma_‘_na-gcm_}a]_gnt"".,PH_I' I:;\e.atning
New Delhi. s

*  Dipak Kumar B'hattacharyya * Compensation M’é.nagement” Oxford HE

= BD Singh “C‘Ompenfsati'on And Reward Management Excel Books

*  Sonishyam 'S'i-‘n_gh “Comperngation Management” Exeel Books |

* Richard I. Henderson “Co'mpensat-io,n Managemert In A Knowledge Based: World»

- PHI New Delhi '

*  George T. Markovich, J'eny--M-._ Newman, C.§. Vﬁnkatraman % Cbi@jpﬁﬁaﬁb:f‘, Tata

MecGraw Hil |

=
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QURSE NO.

UNIT-II =

UNIT-I -

UNIT-TV

UNIT-V ;

"B ' -RKATULLAH UNIVERSITY BHOPAL

Habus for MBA (T‘ull Time) Semester—III &IV (S peci

Banking and Financia Seérvices Ma n'a.geme-n-t

Financial Institutions and Markets

FSB-3 B Max, Marks (Ext. Exam):80

Min. Pass Marks :32

Overwew of Indian Financial Systemé& chmual market, Financia] Sector
reforms, Reserve bank of India, SEBI, Insurance Comﬁanies, NBEFC's,
Indian Mutual Funds. '

Money Markets, Bond Markets, Foreign exchange market, Pension funds &

Mutual F unds, Securities Market, mortgage and derivative market.

Interest rates & jts detelmmants ferm Structure, interest rates and securdty
valuation, theories of (he level and structure of interest rates, Interest rages

in India.

Risk management in Financial Insutunons Types of rj;slg_'fn FI, Managi'ng

nsk with Balance sheet, de:_nvatwe ,se_cun,ties, loan sales a‘nd sa‘c_uri_tizafjbn-

International 'Financing—, Global capital markets the. Eurocurrency marke:r

SCHEME OF EXAMINATION:

Total Marks : (Internal 20, Extérnal 80) = 100 magks

PATTERN FOR E:{TERNALEVALUATI.ON-:

Sec. A: (Short Answers) . doutofg 4x8 =32 Marks.

Sec. B: (Essay type & case) 3 out of § A 3%X16 =48 Mark

» ; e
’ 1 £
1“}% e oy >

= W
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SUGGESTED READINGS: |
s Bhole. 2003, Financial Institutions And Markets. Tata McGraw-Hill. Publishing-
Company Ltd: 4 Ed-© | .
e Saunders. 2008. Financial Markets And Institutions, Tata MeGraw-Hill Publishing
Company Ltd. 3 Ed, +
* Fabozzi. 2007. Capital Market: Institutions &lnstruments. PHI Learning Private
Limited 3 Ed.

s Goméz’, 2008. Financial Markt_at, Institutions And Serviees, PEI Learning Private .
Limited o . 4

. ¢ Sharma, M. 2008. Management Of Financial Institutions. PHI Leaining Private

Limited
%a:’
2%
. -
¢
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BARKATULY A i
labus for MBA ' (Fun. Tiﬁqe" Se

Banking anqg Financiy) Services M, Nagement

Financiaj Risk Mimagenmnt

COURSE NO. rgp_, Max. Marks (Exr. Exam): 30

Min. Pass Marks 132
Objective

The objective of this course isto eXpose the Students With basje idea/un_ders,tanding of the

UNIT-1: Ini'mduqtion,—Meaning, How risk is Manageq, Limitationg of Risk

Manage_ment, Total Risk—Sources, 'I_,'}gpcs, Cost of Riskg, Corporate Risk
mang gement—&pprbaches, Procesg, Techniques. ‘

UNIT-XI: Introduction to- Deri\-*atives-Hfsto ¥ Maijar Exchanges features
} ges, 3

Participams, Types of F utures—Mcphanism of Fuiure Markets,

UNIT-111: Mechanics of Option market, trading Strategies, Black+Sch’dIés Mode,

UNIT-jv, Finaneia] S_'waps‘—Concept,
Commodit'y and Cmtﬂ:ucy Sw.
\‘

UNIT-V: Foreigp exchange, Market Derivifivese Basi

SCHEME G EXAM) NATION;
TQtal'"Mark;s_' L} fternal 29, Exterria] 80)= 10p marks

PATTERN poR EXTERNAY, EVAXUATION,

Sec. Ax CSE‘@H"AnsweISJ 4out of § . 4 x g = 32 VMarks
Sec. B: (Essay pe & case) out of’5 3x16 =gq3 Mark.

2 W\/” /J‘K/
Page 67 of 3 B
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SUGGESTED READINGS .

e DQmM Cﬁgnc;ie,_l_{-dﬁert Brooks, "Derivatijues» AndRisk Management Basies”,
Engage Leaming ’

*  Jolin C.}Hull'Sankaﬁ'-slmlﬁbas’u‘Optio_ns-,FutureAnd Other Derivatives’, Pearson
Education |

»  Parsuraman, ‘Fundamentals Of nancial Derivatives® » Wiley India Pvt Ltd,

* Mishra B., ‘Financial D'eri\?;iti'ves’, Exod@ooks, New Delhi

‘e Robert W Kolb, “-Futurgf,Option And Swap’,Sterling Book House, Blackwel]
Publishing

*  Derivative I&'I_al'ket(D;f:alersj Module, Nationa] Stc‘)‘ck.Exc'hangﬂ(l\IS.E)

*  Kumar 2008, ‘Financia] Derivatives® PHI Leaming Pvt. Ltd,

> Gupta, 2.009 ‘Financial Derivatives- Theory concepts & Problems’ PHI Learning

Pvt. Ltd

Page 68 of 68
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BARKAT ULLAH UNIVERSITY. BHOPAL

Svllabus for MBA (Full Timé) Seni ester-I1T

©

COURSE NO. FSR-3

© UNIT-I :

Retail strategjes, Retail marketing strategy, Finance and location strategies

before and afrer setting up aretail stofe.

Retail Management

Management of Retail Operations
Max, Marks (Ext. Exam):80
Min. Pass Marks :32

& IV (_Sne.cmh'_s;atmn')

-~

gement, Trading area analysis, Research

Retail stores operations. Mall management, sctting objectives for retailers,

performance, Management of retajl brand.

Retail management information system,

processing, Application of LT. to retail managemernt.

Information gathering .and

Financial aspects of retail, Retail audit and measures ‘of performance

for retailing,
UNIT-11: Market research for retail mana
UNIT- l:
UNIT-IV:
UNIT-V:
evaluanon
SCHEME OF EYAMINATIO\T

Total M‘a’rks = (Intemal 20, External 80) = 100 marks '

Seg. A: (Short Answers)

SUGGESTED READINGS:

) -Retaul management, a Strategic Approach by Berman Bairy,

Pearson Educatton

PA’I’TERN FOR &§ EXTERNAL EVALUATION

4 ouf of 8
Skc. B: (Essay type & c’__as‘e_‘) Joutofs

4x8’
3x16 =48 Mark

. Retail management By Michael Levy, Tata McGraw Hills.

* Retail management by Chetan Bajaj,

"ﬁqi ]

.l";é

Page 54 of 68
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° Retallmg by Robert Lusch, Patrick Dunne, South Western Pubhshmg Co..

Q‘\/

= 32 Marks.

Ev_ans Joel R,
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SUGGESTED READINGS:
. Love!_ock,(}.— '_Sem"{iibé"s‘.Marketinfg‘ Peérson Egius:ér'tiqn-. 5
*  Fitzshinmons, Service Managemen;, Tata MCGtaW-HTH Pub_ﬁsh}'ﬁg Cdm;}iiéu;Ltd.
> Clow, K.E, & Kurz, DI. Services M'arketing. Biztantra_

Service Competirion. Wiley India pvi Lid 3 Eq

- Bha;t_"acharya,; C. 2006. Services M‘arketin'g. Exce’lBooks, New Delj,

* Shanker, R 2003, Services Marketing, Excel Books, Né;v Delhi,

*  Nargindkar. 2008, Services’ Markeﬁng: Text & Cases. Tata McGraw-17 il
Publishing Company 144, 2Ed,

*  Zeitham]. 2008. Service-M_arketing. Tata McGr,E_[wi-Hﬂl Publishing Cbr’npany Ltd. 4 gﬁ)

Ed.

Page 53 of'68
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UNIT-1;

UNIT-11;

UNIT- 11:

UNIT-1v.

Retail Mercha‘ndisi_,ug and Supply Chain Management
COURSE NO. FsR-4 ' ‘ C Max Marks (Exs. Exam):80
‘ Min. Pass Marks :32

Displays ang Space Management. Concept ang Importance, ‘Space
Managemf:m, P’lanogram, Visual Merchandisx‘ngs M'eaning,- Objeetiv,es-,_

Product Positioning ang Visual Merchandisjng.

Merchandige Planning; Coneept and Appl_icatior:(s, Elements of
Merchandjse Planning, Role of Merchandjser in Planning, Category
Management ang Merchandise Budgeting: Merchandise Forc-casting and
Budgeting Merchandise Soureing: Stock Management and Distrj'buri'on,
Internatioga) Sourcing, -

Merchand'i's_g Re_plenishmen_t: Retail Rgp]enisjlmgnt, Importan_ce,- Direct
Store: Delivery (DSD), Managing " Retai) Home. Delivery, Measures o1
Relai] Distribution and Repleﬁishniénr, Role of 1T in Retaj] D’ist_rib_utian
and Rep,len.i_s'}m;eni. A ' '

Supply chain, logistics, Strategic, tactical apd, Operational view Supply
chain_;st:ﬂ_tegi’és.

Category Spetific Supply Chain Tssyes: Supply Chain in Food gng Grocery,
Apparel and 'Fodmr.caxj, Consumer Electronics, Home Fumnishing, Nop.
Store.Re'tai!ing. IT Supply Chain,Ménagemcnt.

SCHEME OF EXAMINATY ON:

Total Marks

:;({:ge{ng! 20, E;:terr;;i: §0) =100 marks

Q?L PageSSofss’j; Qﬁ/ . k\’ /,



“Sec. A: ('—Short: Answers) 4qutof 8 4%x8 =32 Marks,
See. B: (Essay type & case) 3 gut of 5 3 %16 "= 48 Mark ‘

© ®  Retail Management: A Strategic Approach, 10/E; Berman; Pearson Education India

PATTERN FOR EXTER?NA'L;E}YALU#TI'O N

SUGGESTED READINGS:
° Retail Management (4_th_Edi"'fibﬁ); Gibson G. V’edél‘ﬂﬂﬁ?";.‘I‘éf‘c—':,o_ul’-ub.l'i's:hi'-ﬂg- House

® .R'_etail Merchai_nd‘ising; Swap naPradhan ;Tata McGraW'—If_[i;]l;Edut-:a't'm_n; 2019

*  Visual Merchandising; Swati Bhalla, Anuraag $.; Tata MeGraw-Hill Edueation, 2019

*  Supply Chain Management for Retailing; Rajesh Ray ; Tata McGraw-Hill Education,
2010

8 Retaili‘hg ManagemenmE; Swapnapradhan;T‘aia MecGraw-Hill Educatian

S0

o

¢

* Retajl Market'ing?Managemenjt; Gilbert ; Pearson Ed"u:c,a:t'i,on Indja,

RS
&
&
. ~7 :
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